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Gloriously Ordinary Language
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Plan

e Share what we’ve learnt through the
Gloriously Ordinary Language
programme over the last year about
why language matters

e Hear from each other about
why language matters

* Agree three key messages for the
Casey Commission about
GLOFIOLSLY why language matters
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Words that make me go
hmmm: Signposting

“Signposting: “the act of telling someone
which organization they need to go to to find
the help they need.” Cambridge Dictionary [1]
“Signposting’ indicates that the client will not
be..
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Words that make me go
hmmm: Demand

While many words make me go hmmm, there
are some that make me squirm the most,
either due to what they reflect about the way
we think about people (like..
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Words that make me go

hmmm: Pathway

“Pathways: Not sure. But modelled on
Hampton Court Maze.” Mark Neary [1] In
everyday life, pathways meander through
parks or fields or forests, offering direction. A
route towards a destination....
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Would | use that

Would | want or in my Would it make a
accept that for VIE kitchen with my GREAT PHOTO?
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strengthen

~’5L0n “ and support
7 the person’s
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Would it give the
person a REASON
TO GET OUT OF
BED in the
morning?
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TEST TWO

People working in health, social care and
education have a strange desire to create and use
a language of a parallel universe. Some is just plain
silly... 'activities of daily living'? 'Accessing the
community?' 'Mobilising?' Some is downright
dehumanising... People described as 'complex
cases', someone being offered a 'placement’, or
being described as 'non-compliant’. Using this
language means people are viewed, and treated,
as 'other' than us or less than human. And history
teaches us how dangerous this distance and
division can be. Think about the words you use to
describe people, where people live, the way
people communicate, and the things people do. If
those words aren't words you'd use with family
and friends, they are probably words that get in
the way of people living Gloriously Ordinary Lives.
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WORDS THAT MAKE US GO Ammm

BLAMING WORDS

SILLY WORDS

SORTING OFFICE WORDS

GLORIOUSLY
RDINARY
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o COMPLEX

® VULNERABLE

e HARD To REACH

e NON-COMPLTANT
® CHALLENGING

® ACCESSING THE
communirty

® PERSONAL CARE

® ACTIVITIES OF
DAILY LIVING

® TOILETING
e MORBILISING

e SIGNPOSTING
* PATHWAY

® PLACEMENT
o ASSESSMENT
e TRANSITION

GLOIOUSLY

e COMMUNITY
e CARE

® INDEPENDENT
e PREVENTION

e CLIENT

e SERVICE USER
* PROFESSTONAL
o (ASE

o CUSTOMER
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Purpose People Practice

Lives not services Us not them and us Relationships not

transactions

For example: For example: For example:
Strategy * Recording conversations Job advert
Annual report e Support plans Job description
Local account e Standard letters Policy document
Web pages
Information leaflet
Video script

Practice guidance
E-learning module




Purpose: lives not services

1.1)The core purpose of adult care and
G2 supportis to help people to achieve the
Care Act 2014 outcomes that matter to them in their life.

DECEPTIVE WORDS
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Adult social care aims to help people | wedo everything we can to help those
stay independent, safe and well so they | Wwith complex needs to lead independent,
can live the lives they want to. fulfilling and happy lives

Our aim is to always support people to Helping you to be independent
be as independent as possible over the Ionger term

What do we mean
by iIndependent?




Purpose: A life not a service

When organised well, social care helps to
weave the web of relationships and
support in our local communities
that we can draw on to live our
lives in the way that we want to,
whatever our age or stage in life.

That's the F: S <EI & 1101} we want to see.

Don’t we all want to live in the
place we call home, with the
people and things that we
love, in communities where
we look out for one another,
doing what matters to us?

L EYSR ) #socialcarefuture VERVE (& RN

Share if you agree » www.socialcarefuture.org.uk

Share if you agree » www.socialcarefuture.org.uk
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GLORIOUSLY

What we’ve learnt about purpose

* [t's not about simple language —
it’s about ordinary, human language

* |t's a huge shift! And it requires
senior leadership buy-in

* |t’s critical — because it changes
how we think and how we act



People: us not them and us

Labels stick.

What are the words that (5
people have said or written
“about you that have stucke

STICKS AND
STONES MAY
BREAK MY
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People: us not them and us

e CLIENT
T AP RO T D T Dbt AP e SERVICE USER
* PROFESSTONAL
o (ASE
e CUSTOMER
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BLAMING WORDS

® ACCESSING THE
communIry o COMPLEX

e PERSONAL CARE | |e VULNERABLE
® ACTIVITIES OF e HARD ToO REACH
DAILY LIVING
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e TOILETING
e MOBILISING * CHALLENGING




What we’ve learnt about the current way we
communicate with and about each other

HUMAN.

L1 ients S oo ,
cli : J A LABEL WE ALL SHARE.
| people with Eeop] e We B #FLIPTHENARRATIVE

S ciicxperi eSO
(PWLE) PwSs Source: Elly Chappell

@elly_chapple
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https://twitter.com/elly_chapple

Practice:
Relationships not
transactions

SORTING OFFICE WORDS — — =

e SIGNPOSTING
* PATHWAY

® PLACEMENT
o ASSESSMENT
e TRANSITION

Social worker

* “screening and risk assessing cases”

* “assessing service users” ISS
* “reviewing placements” 1 '

* “managing complex cases”

Care worker

* “dressing and undressing of clients”.

* “aiding with toileting during the day”

* “administering medication to service users”
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What we’ve learnt about the current way we
communicate about how we work together (or not)

Dictionary

Definitions from Oxford Languages - Learn more

o practice , ,
/'prakizs/ Poing the right thing et

1. The actual application or use of an idea, belief, or method,
as opposed to theories relating to it.

Seing
NOT DOING

2. The customary, habitual, or expected procedure or way of
doing of something.

{ Doing things right



Contact details

Website: www.gloriouslyordinarylanguage.co.uk

ﬂ tricia@tricianicoll.com

m https://www.linkedin.com/in/tricia-nicoll-23868025

@] www.gloriouslyordinarylives.co.uk

bryonyshannon@rewritingsocialcare.co.uk

m https://www.linkedin.com/in/bryonyshannon

Pl https://rewritingsocialcare.blog

© Tricia Nicoll and Bryony Shannon 2025
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